
1. How did you hear about this event? 

15 respostas

2. Overall, how satisfied are you with the Sol2H2O Fast-Track School
Experience?

(1 - strongly unsatisfied … 5 - strongly satisfied)

15 respostas
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3. How useful was the information provided in the event program
(agenda, venue, registration)?

(1 - not useful … 5 - very useful)

15 respostas

4. Were the topics of the Fast-Track School useful for you?

(1 - not useful … 5 - very useful)

15 respostas

5. Which presentation focus did you like most?

15 respostas
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6. Was the overall timing of the event appropriate?

(1 - not appropriate … 5 - very appropriate)

15 respostas

7. Was the talks and Q&A session timing (duration, start, and end time)
appropriate for the content?

(1 - strongly disagree … 5 - strongly agree)

15 respostas
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8. How would you rate the communication skills of the speakers?

(1 - poor … 5 - very good)

15 respostas

9. Do you have any suggestions to improve the event or strengthen topics for the next
Fast-Track School?

1 resposta

-

10. How likely would you participate in the next Fast-Track School
(considering having no financial, time, etc. constraints)?

(1 - not likely … 5 - very likely)

15 respostas

Copiar

1
2
3
4
5

46,7%

46,7%

Copiar

1
2
3
4
5

20%

80%



10.1. what kind of constraints might you have?

14 respostas

11. How likely would you recommend participating in the next Fast-
Track School to others?

(1 - not likely … 5 - very likely)

15 respostas

12.  Age:

15 respostas
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13. Sector:

15 respostas

14. Job title:

15 respostas

15. I attended the event:

15 respostas
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16. How satisfied are you with the group challenges?

(1 - strongly unsatisfied … 5 - strongly satisfied)

14 respostas

17. How satisfied are you with the Brainstorming?

(1 - strongly unsatisfied … 5 - strongly satisfied)

14 respostas

18. Do you find it useful to create a network to share opportunities in
the research field?

(1 - not useful … 5 - very useful)

14 respostas
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19. Which is the best way to keep this network updated and increase
the engagement of the participants?

14 respostas

20. Indicate the most important opportunities offered by this network:

14 respostas
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